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GLOBAL WARMING & CORPORATE 
ENVIRONMENTAL RESPONSIBILITY 
I F WE GO BACK only two years, climate change and global warming were struggling to get into the media, let alone into boardroom priorities, govemment policy and evetyday community parlance. There was a perception that the scientific evidence was inconsistent, and 'business as usual' prevailed-with 
some notable exceptions. 
In 2006 the Australian Business Roundtable on 
Climate Change was formed by BP, lAG, Origin 
Energy, Swiss Re, Visy Industries and Westpac; 
urging recognition of the impact of human activity 
on global wmming and the need for rapid action. 
Al Gore's film An Inconvenient Truth and the 
publication of The Stern Report in the UK by 
economist Sir Nicholas Stem, drew intemational 
attention to climate change and global warming; 
the action needed now and the business potential 
that could come from addressing climate change 
and resource demand issues. 
This double edition of The Corporate Citizen 
developed out of the CCRU's focus on the 
intersections between climate change, 
sustainability and corporate social and 
environmental responsibility. These broad and 
complex questions form the backdrop to this 
edition. 
Are corporate entities - companies, NGOs and 
governments - doing enough to progress the 
environmental sustainability agenda? What 
constitutes leading practice? How do we measure 
and report on sustainability? How are corporations, 
N GOs and governments approaching these issues? 
For nearly 10 years leading business organisations 
in Australia and elsewhere have been enthusiastic 
reporters oftheir social/environmental impacts, 
performance and policies. Running alongside this 
has been considerable activity by NGOs and 
interest by governments to ensure that such 
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repOliing is not just empty rhetoric. Much has been 
developed by way of standards, indicators, 
frameworks and practices - as readers of this 
journal are aware. 
As part of efforts to develop best practice, a steady 
stream of criticism has been levelled at much 
current practice. Arguments tend to be that the 
repOliing practices barely scratch the surface of 
what is required in order to effect organisational 
and/or social/environmental change. Some argue 
that producing a report is easy for companies, but 
they struggle to make use of the findings - these 
criticisms come even in light of observations that 
many companies seek to develop their reports in 
ways consistent with developing guidelines. 
In this issue we have drawn together commentaries 
about more specific issues that need to be 
addressed to improve the way social/environmental 
reporting contributes to organisational change. We 
open this issue with a feature article by Michael 
Mitchell, Allan Curtis & Penny Davidson who 
suggest change is more likely to occur by focusing 
on the process of reporting as part of an on-going 
cycle of learning and action, re-evaluation and 
feedback. Their evaluation framework is aimed at 
organisational decision-makers, staff and external 
stakeholders and focused on ongoing and cyclical 
processes of reporting. 
James Guthrie discusses another aspect of 
improving the reporting process - the need to mill 
down genetic CSR standards into the issues that 
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are specific and salient for individual industties; 
given industly-specific issues related to social and 
environmental reporting, mandatolY reporting 
requirements and stakeholder needs. 
He also calls into question the reliance of CSR 
researchers interested in social/environmental 
reporting on company annual reports; given that 
organisations frequently publish environmental and 
social information in separate reports on 
organisational web sites. 
In terms ofrepoliing's conttibution to sustainable 
development Marcelle Holdaway reminds us that 
reporting has much to offer the third sector - and 
the issues of reporting for these organisations 
cannot be overlooked in discussions of reporting. 
Carol Tilt, Matthew Tilling and Robyn 
Davidson explore the disclosure of information on 
NGO websites and express surprise that company 
critics do not make more use of companies' 
disclosures in their use of web sites to 
communicate. 
In issue 3, Christine Jubb in the Leading Article 
raises the issue of corporate and business reporting 
on CSR and Sustainability. She outlines six steps to 
Sustainable Reporting drawing, in particular, on 
the latest version ofthe Global Reporting Initiative 
(GRI) which can assist organisations to focus on 
six broad areas of reporting. James Holgate and 
Katarina Persic from Toyota, the winner of the 
2005 Banksia Environmental Awardfor Business 
Responsibility and Leadership, outline some of the 
environmental strategies undeliaken by Toyota. 
Emily Albert, Manager, Corporate Responsibility 
Index (CRI), at the St James Ethics Centre, takes 
readers through some of the measures, including 
the (CRI) Environmental Index, that can enhance 
environmental responsibility and improve our 
environmental footprint. Sarah Foots focuses on 
the particular challenges of engaging the corporate 
sector in scientific research that will help save the 
Great BalTier Reef. And finally, a Review Essay by 
Linda Hancock focuses on a range of new books 
in the area of climate change .. 
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RELEVANT WEBSITES: 
IIIl http://unfccc.int12860.php 
United Nations Framework Convention on 
Climate Change 
IIIl http://www.ebico.co.uklen/open/pages/ 
equiclimateen.php 
EquiClimate (UK) aimed at enabling 
individuals, households and organisations use 
the Europe-wide market in carbon dioxide to 
offset C02 footprint. 
IIIl h1tQ:lfwww.ecobusinesslinks.coml 
carbon offset wind credits carbon 
reductiQn.htm 
Price sUlvey carbon emissions offsets 
environmental directOlY 
IIIl www.greenfleet.com.au 
Greenfleet Australia is a not for profit 
organization, that plants native trees to offset 
carbon dioxide emissions and promotes the 
development of fuel-efficient technologies to 
reduce emissions in the future. Great multiple 
flight calculator. 
IIIl http://www.hmtreasury.gov.ukl 
independent_reviews/stern_review_eco 
nomics_ cl imate _ change/sternreview In 
dex.cfm 
The UK Stern report 
IIIl www.globalreporting.org 
The Global Reporting Initiative (GRI) 
IIIl www.taLorg.au 
The Australia Institute 
IIIl www.climateinstitute.org.au 
The Climate Institute 
